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Dear certified partner,

A new EU law — Empowering Consumers for the Green Transition (Directive (EU)
2024 /825, ECGT Directive) — applies across Europe from 27 September 2026. It
tightens rules on green claims and sustainability labels in business-to-consumer
communications. Your COSMOS certification directly addresses these new requirements.
Here is what it means in practice.

This document complements the former paper (EXT)-2026-059 published in May 2026.

A.1 — Your COSMOS label qualifies under the new rules

The Directive bans sustainability labels unless they are established by a public authority
or based on a qualifying certification scheme. Based on our current legal assessment, the
COSMOS scheme meets the requirements:

e v Scheme rules publicly available — the COSMOS standard and all CB details
are freely published on cosmos-standard.org.

e V Open access on equal terms — any cosmetics company in the world can
apply, under identical conditions.

e  Standard developed with stakeholder input — revisions follow a
structured consultation process involving brands, scientists, CBs and industry
bodies, with records archived.

e v Non-compliance procedures in place — non-conformities trigger corrective
actions, suspension or certificate withdrawal. The mark cannot be used without a
valid certificate.

e v Independent third-party auditing — COSMOS-standard AISBL does not
issue certificates. All audits are conducted by separate, ISO 17065-accredited
Certification Bodies.

v The COSMOS mark can continue to be displayed after 27 September 2026

Based on our current legal assessment and provided your certificate is current
and your Certification Body remains accredited, you are compliant. No relabelling
is required on that basis alone.
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A.2 — What makes the COSMOS mark credible under the new framework

The COSMOS mark is not just a label, it is the visible output of a certification scheme built
on four verifiable pillars:

e  Scope is defined: certification applies to clearly identified products and
categories, so there is no ambiguity about what is and is not covered by the
mark.

e  Criteria are public and specific: all requirements are documented and freely
accessible on cosmos-standard.org, enabling informed decision-making by
brands, retailers and consumers.

e  Claims are controlled: logo use and claim wording are subject to defined
rules, reducing the risk of overstatement and protecting the integrity of the mark.

e  Evidence is auditable: compliance is supported by documentation and
verified on-site by accredited Certification Bodies operating under ISO 17065,
ensuring independence from both COSMOS-standard AISBL and the certified
company.

Certification is not a one-off statement. Conformity is maintained through defined
surveillance processes, and certificates can be suspended or withdrawn in the event of
non-compliance.

In short: choosing COSMOS gives you a credible route to communicate your
product’s environmental and natural credentials

COSMOS provides a clearly defined and verified scope for sustainability-related claims,
reduces your legal and reputational risk linked to unclear green claims, and gives
consumers an easily recognisable sign backed by documented, independently verified
requirements.

A.3 — What you still need to review: your broader environmental language

The COSMOS mark covers what it certifies. Beyond that scope, the Directive introduces
obligations you must manage directly:

Vague green claims are banned

Terms like “eco-friendly”, “green”, “natural”, “ecological”, “"biodegradable”, “"sustainable”
in marketing or on packaging are banned as generic environmental claims unless your
product holds the EU Ecolabel or a nationally recognised ISO 14024 Type I ecolabel. The
COSMOS mark alone does not justify these terms.

Claims must match your certified scope

If your certification covers only one aspect of your product (e.g. the formula), you cannot
make a broad environmental claim about the whole product. Be precise about what is and
is not covered.
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Carbon neutrality claims based on offsets are banned

Claims of “carbon neutral” based on offsetting schemes outside your own production chain
are prohibited.

Future sustainability promises need a verified plan

Future goals such as “carbon neutral by 2030” require a detailed, publicly available plan
with specific targets, backed by independent verification.

A.4 — What to do before September 2026
e Review your packaging and marketing for any environmental language that
goes beyond your certification scope.

e Check any other labels or trust marks you display — each must be based on
a qualifying certification scheme or established by a public authority.

e Keep your COSMOS certificate current — stay on schedule with your
Certification Body.

e Contact your CB or COSMOS-standard AISBL if you are unsure about a
specific claim.

Questions?

We will publish further guidance on cosmos-standard.org ahead of the September 2026
deadline. You can also verify any product’s certification status on our website.

In the meantime, please direct any question to this dedicated COSMOS inbox:
compliance-emco@cosmos-standard.org.
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